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IMPACT OF SOCIAL
MEDIA ON FEMINISM
Overview: 
Online Feminism 
Positives of Social Media
Negatives of Social Media
What Now?
Online Feminism
Add  little bit of body
text
"A feminist assessment of social media, then, is an exploration of how communities form and
interact in social media spaces as well as if values expressed via these participatory cultures
align or misalign with feminist ethical criteria. Digital social media invite participation based on
the values of openness, collaboration, and networking, which in theory align with feminist values
such as access, cooperation, and inclusion. However, the opportunities social media platforms
afford are increasingly shaped by the business models and algorithms behind them, not to
mention the material biases users bring with them" (Ott, 2018)
 
https://www.teepublic.com/t-
shirt/4383855-feminist-
cursive-calligraphy-t-shirt
"A feminist internet works towards
empowering more women and queer
persons – in all our diversities – to fully
enjoy our rights, engage in pleasure and
play, and dismantle patriarchy. This
integrates our different realities, contexts
and specificities – including age,
disabilities, sexualities, gender identities
and expressions, socioeconomic
locations, political and religious beliefs,
ethnic origins, and racial markers" (APC)
A Feminist Internet
https://feministinternet.org/en
Positives to Social Media
Fighting Gender-Based Violence
Change the Conversation
Social Movements
Intersection of Technology and
Empowerment
Fighting Gender-Based Violence
"Harness the power of the internet to convey the realities of women’s lives to the world
and to ensure freedom of sexual and gender expression. It takes agency and consent
seriously, designing them into thinking, planning and technology" (Nagarajan,  2016) 
"Take Back The Tech! is a call to everyone, especially women and girls, to take control of
technology to end violence against women. It's a global, collaborative campaign project
that highlights the problem of tech-related violence against women, together with
research and solutions from different parts of the world" (About take back the tech!,
n.d.)
(About take back the
tech!, n.d.)
Change the Conversation
"As Zara Rahman writes, there are
a number of tools today that
support feminist ideas, from Are
Men Talking Too Much, a handy
way to check who’s dominating the
conversation, to Gender
Decoder or Textio, which checks
bias in job adverts and
reveals the language that
encourages different people to
apply" (Nagarajan, 2016)
http://arementalkingtoomuch.com/
https://www.genderavenger.com/blog/ar
e-men-talking-too-much
http://gender-decoder.katmatfield.com/
https://textio.com/
Social Movements
https://www.envimarketing.com/blog-interface/2017/10/31/how-social-media-is-changing-the-feminist-movement
https://www.huffpost.com/entry/21-hashtags-that-changed-the-way-we-talk-about-
feminism_n_56ec0978e4b084c6722000d1
https://www.dailymail.co.uk/femail/article-5357189/Woman-applauded-starting-saggyboobmovement.html
https://www.firstpost.com/india/happy-womens-day-2019-metoo-everydaysexism-timesup-and-other-feminist-
hashtags-which-empowered-millions-globally-6216591.html
https://www.inlander.com/spokane/indigenous-peoples-march/Slideshow/16118250/16118049
 
"Social media has done many
wonderful things for women, and for
writers, and for activists, and for
women writer activists. It's allowed us
to connect. It's given us a virtual
soapbox, a ground-up way of taking a
stand, making a point and getting our
message out when newspapers and
magazines might have ignored us. It's
let us lead movements from our
smartphone"  (Weiner, 2015)
Social Movements
https://www.dailyprincetonian.com/article/2020/04/black-lives-matter-it-must-
be-said
"We've rescued sex trafficking victims. We've had
young women in the United Kingdom receive
mentoring help," said Neilson, who added that
these feats were accomplished because the
technology existed to connect people... The
company hosted a hackathon for three days,
where coders came from all over Silicon Valley
and developed apps such as one to help get
vaccinations to rural areas and another to help
women who have been victims of sexual abuse
on college campuses" (Wallace, 2014)
Intersection of Technology and Empowerment
https://www.wuwm.com/post/sex-trafficking-milwaukee-
crime-doesn-t-discriminate#stream/0
Consider the impact social media had on
galvanizing international outrage after
the horrific and deadly gang rape of a
young Indian medical student, or the power
of Malala Yousafzai of Pakistan, an advocate
for the right of girls to an education, who
was targeted and shot by a gunman, and
who has since become an international
heroine... "I think it's provided a voice for
the voiceless, so we wouldn't know some of
the things that were going on in countries
like India or (in) the Middle East if it wasn't
for some of those social networks."(Wallace,
2014)
Intersection of Technology and Empowerment
https://www.maconferenceforwomen.org/how-malala-finds-and-keeps-finding-her-courage/
https://www.middleeastmonitor.com/20141106-women-protest-against-living-conditions-
in-gaza/
Negatives to Social Media
Gender-Based Violence 
"Openness" 
Race
Filtered data
Continuously Being "On"
Gender Based Violence
"A rising trend is the use of the internet, social media
and other forms of technology to harass, intimidate,
humiliate and control women and girls" (Nagarajan,
2016)
"In the United States, women are more likely to use
social media than men across all major platforms
except LinkedIn. But despite this, female Twitter users
are significantly less likely to be retweeted than male
users. According to Adweek, men are retweeted
almost twice as often as women. And women are
more likely to be subject to cyber abuse on Twitter,
according to Amnesty International" (Powell, 2018)
 
https://www.pewresearch.org/fact-tank/2017/07/14/men-women-experience-and-view-online-harassment-differently/
"During her work on sex trafficking, Neilson
told me via e-mail, she heard johns discuss
how "the combination of mobile phones
and online want ad platforms have made it
easier to order a girl than a pizza." Girls
and women make up 75% of global human
trafficking victims, according to a report by
the United Nations Office on Drugs and
Crime" (Wallace, 2014)
Gender Based Violence
https://www.chestnuthilllocal.com/2014/08/26/sex-trafficking-victims-pa-treated-criminals/
"What does it mean when the primary spaces for so
many public and private interactions, including
activism, are owned by corporations from one part
of the world, run by mainly white men?" (Nagarajan,
2016)
"Defining the technology as “open” sets the debate
in dichotomous terms as open versus closed
without considering what happens in the openness
and who is served by it. In other words, users in
participatory cultures both bring and create
hierarchies in the open space of the Internet" (Ott,
2018)
"Openness"
https://nalakath.com/2017/04/open-source-for-everyone-not-really/
"The findings show that white Americans’ social
networks are 91 percent white; black Americans’
social networks are 83 percent black; while
Hispanic Americans have the most diverse racial
social networks at 64 percent Hispanic, 19 percent
white, and 9 percent some other race. Moreover,
75 percent of whites’ social networks are
completely white. By comparison, 65 percent of
blacks have black- only networks, and 46 percent of
Hispanics have homogeneous racial social
networks" (Ott, 2018)
Race
https://medium.com/the-mission/analyzing-race-relations-on-social-media-e5be030c4d8f
"However, users are more often than not
getting pushed particular data that are
popular among their friends or that Google
has determined best aligns with their past
searches. Filters lead to a personalization
that promotes confirmation bias of our
own opinion, thus decreasing all kinds of
diversity in our networks, which as we know
are already significantly racially
homogeneous" (Ott, 2018)
Filtered Data
https://medium.com/@behaviorgap/why-confirmation-bias-is-a-problem-
ce8536aae98a
"These days, however, the impossible standards are
set much closer to home, not by celebrities and
models but by classmates and friends... the combined
weight of vulnerability, the need for validation, and a
desire to compare themselves with peers forms what
she describes as a “perfect storm of self-doubt.”
(Donna Wick as cited in Jacobson)
 
“I knew a girl who had an eating disorder. We all knew it. It
got so bad that she ended up going to a treatment center,
but when she put pictures up of herself on the beach
looking super-thin everyone liked them anyway,” says
Sasha"  (Jacobson)
Contiously being "On"
https://thesheaf.com/2014/01/31/you-count-more-than-calories-eating-
disorders-illuminated/
A third (36%) of 7-10 year old girls say people make them think that
the most important thing about them is how they look. 
A quarter (23%) of girls aged 7-10 feel they need to be perfect.
Almost one in six (15%) 7-10 year old girls feels embarrassed or
ashamed of how they look.
One in three (38%) at this age feels they are not pretty enough.
One in three (35%) 7-10 year old girls agree women are judged more
on their appearance than their ability.
7-10 year old girls say the most important thing to improve their lives
now would be to stop judging girls and women on the way they look.
 
Contiously being "On"
·       
(Girls as young as seven feel pressure to look perfect, 2016)
Some say this is an attitude that’s
ingrained in us from childhood
and Reshma Saujani, the founder
of Girs Who Code, has said: "In
other words, we're raising our
girls to be perfect, and we're
raising our boys to be brave"
(Marsh, 2016)
 
Contiously being "On"
·       
https://www.ted.com/talks/reshma_saujani_teach_gi
rls_bravery_not_perfection/transcript?language=en
What Now? 
What do we do now that we see the aspects of media,
good and bad? 
We have to make a choice about how we want media to
be used? For "fun" or for change? 
 
How do you preach the gospel of body positivity when you're breathless from your
Spanx? How can you tell your girls that inner beauty matters when you're texting them
the message from your aesthetician's chair? (Weiner, 2015)
 
The Next Step
My hope for you is that you see these things and are
inspired to use your privilege, your words, your
followers to build a platform that stands up against
violence, racism, classism, ableism, harrassment,
and anything else that you believe is wrong. You
have the power to influnce thsoe around you in your
community, but its up to you to take that step
forward. Best of luck!
Thank you! 
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